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How does it work?



Key ingredients

1. Your Project

2. Pitch video

3. Rewards

4. Marketing and communications plan

5. Post campaign: fulfilment and further donor cultivation



Pitch video
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What we have learned so far…



How to run a successful crowdfunding campaign

1. Find an exciting project that captures the public’s imagination – put yourself in 

their shoes!

2. Go for realistic, achievable amounts.

3. Passion and support from whole museum team.

4. Engage your stakeholders, partners and other influencers even before 

campaign launch – spread the word and reach out to new audiences through 

them.

5. Engage your audiences online and offline.

6. Be clear about your communications plan before the campaign launches.

7. Resources and perfect timing.

8. Particular focus on first three days and last week; in between, keep 

momentum going.

9. Stay in touch with existing and potential donors through campaign and until 

project is finished.

10. Have fun and embrace the audience development potential!




